Market Communications & &
Branding - Part 1 )




Personalized

Traditional Mass General
Marketing Approaches
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« Permission Marketing
« Personalized Recommendations
« Personalized Advertisements

« Personalized Web Pages

« Personalized Upsell

« Personalized E-commerce

« Portal Sponsorship/Exclusive Agreements
« Associate Programs

'« On-line and Off-line Partnerships

« Provide Information to Entice Customer Purchases
« Leverage Customer Base
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Branding DEIStieny Biends Vaiter On-liine?

+Brand is Essential +Brand is Side-show

\What.Is a. Good Brand? A Simple €enceptualiViedel ol Bliand Equity;
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« Mix of off-ine and onine advertsing BRAND AWARENESS CUSTOMER BENEFITS

« Emphasizes advantages to AAdvantage * Depth « Confidence
memberships, including non-expiring miles « Breadth « Loyalty

and on-line services « Satisfaction

« Superior service

« AAdvantage frequent flier mile club

« Award winning Admirals Club lounges
« Comfortable chairs

« Portable defibrillators on every flight

BRAND ASSOCIATIONS FIRM BENEFITS

« Strength « Reduce marketing costs|
« relevant « Increased margins
« consistent « Opportunity for brand

« Valence extensions

« Safe, on-time transportation from A to B

« Uniqueness
« memorable
« distinctive




ypes ofirandsy

Traditional Brands

On-line Brands

| « The product/ service with which the
|| brand is associated was established
offline in the bricks-and-mortar world

Examples:

~ The Gap

- UPsS

~ Dell

— JCrew

~ McDonalds

~ OfficeMax

- Ragu

~ Coca-Cola

— Disney

« The product / service with which the
brand is associated was established in
the online world

Examples:

— Amazon

— Yahoo!

~— Chemdex

— ZDNet

- AOL

— Priceline

— CDNow

— Wingspanbank
~ E*Trade

. Clearly define the brand audience

Understand the customer

. Identify key leverage points in customer experience
. Continually monitor competitors

Design compelling and complete Brand Intent

. Execute with integrity

Be consistent over time

. Establish feedback systems

. Be opportunistic

10. Invest and be patient
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http://mww.cocacola.com
http://wwwy. cartier.com
http://www.jaguar.com
http://www.beatles.com
http://www:. starwars.com
http://www.tide.com
http://www.barbie.com




